EMAN WAGDY ALFAKHARANY
+973-33702702 | emy.alfakharany@gmail.com | www.linkedin.com/eman-fakharany

MARKETING STARTEGY EXPERT/MARKETING AND PR EXECUTIVE

A creative marketing strategy specialist and public relation professional who builds rapports and partnerships and known as a creative communicator establishing connections and striving for a win/win business solutions.

Marketing Consulting | Negotiations and strategic communication | Public Relations executive |
Organize events and product exhibitions | Personal Branding Advisor | marketing and digital marketing campaigns |
Customer relationship expert | Content marketing and copy blogging | SEO and SEM|
Website auditing | market research and data analysis | 

		EDUCATION



THE STARTEGY OF CONTENT MARKETING ;THE UNIVERSITY OF CALIFORNIA
NEWS GATHERING AND BROADCASTING;CAIRO UNIVERSITY,FACULTY OF MASS COMMUNICATION	
B.A ENGLISH LITERATURE AND COMPARATIVE LITERATURE;TANTA UNIVERSITY


[bookmark: _Hlk479243575]PROFESSIONAL EXPERIENCE 

MARKETING AND PR PROFESSIONAL | Polemaris (Bahrain)                                     Dec 2020-Till date
· [bookmark: _GoBack]Working for a project (the first virtual mall in the Middle East) using AR and AI technologies.
· Achieving and creating an in-depth marketing plan and marketing strategy and a branding strategy for our launching.
· Creating a social media platforms and coverage and engaging with the public audience.
· Creating sales pitches and video content sales for our marketing campaigns.
· Designing a media plan for our branding and positioning approach in the market.
· Creating press releases and media coverage.
· Communicating and coordinating with our partners across for the latest updates.
· Communicating with the aspiring entrepreneurs in the GCC for partnerships. 
· Working with different departments and teams (i.e. sales/operations/product designs/HR…etc.)
· Create and manage an online and offline content marketing.
· Generate separate content strategies for corporate communication highlighting our partnerships; communication addressing our B2B customers
· Manage current internal initiatives such as the company newsletter/press releases/blog posts in liaison with relevant department.
· Compose communication materials in Arabic and English.
· Transform ideas of projects and initiatives into actionable tasks and showcase the same in an interactive presentation.

DIGITAL MARKETING PROFESSIONAL | various Hotels (Bahrain) 	June 2020-Till date
· [bookmark: _Hlk478720546]Responsible of achieving the creation of compelling marketing strategies rooted in consumer insights.
· Creating and designing a compelling digital marketing and social media campaigns to reach to target markets.
· Focusing on the customer management challenges posed by concentrated and sophisticated customer segments.
· Pricing and Price Promotions, and packages for different niches and market segments.
· Website auditing and look data analytics also playing an active role in the creation and management of the business’s social media profiles and presence, inclusive of Twitter, Facebook, LinkedIn, Instagram, and YouTube among other channels in order to expand the business/product’s online following.

SITUATION: hotel (A) lacked a digital marketing strategy with a clear focus and consistency to boost consumer awareness and sales. Hotel (A) also needed to attract a new market segment and lacked market research data.
 
TASK: Conduct a SWOT analysis and create a marketing strategy with objectives, planning, and implementation.
 
ACTION: Designed a creative marketing plan targeting the how and when of our new marketing campaigns; encompassing social media platforms and website refresh, also differentiating between 2 different niches and focusing on each segment requirements.
 
RESULT: Earned 3000K IG followers, and 5000K visits to the new Home page within first 2 months. Effort paid off as sales exceeded first month projections by 10% extra over what was expected as an initial figure. Also hotel (A) is ready to provide different packages and activities to the target market which will rise to 60% in the first quarter of 2021


MARKETING AND PR EXECUTIVE | Group of Companies (Bahrain)	June 2020 –Oct 2020
· Updates and maintains organization’s digital content.

· Collaborates with managers and owners to identify trends and evaluate advertising to determine whether it is in sync with the organization’s public relation efforts.

· Successfully achieve a positive image and attract audience via different platform and approaches. Building rapport with the audience and achieving loyal client personae via PR and advertising campaigns.

· Analyzes the organization’s objectives, promotional policies, and needs to build public relations strategies that influence public opinion and promote products, ideas, and services.
· Establishes and maintains cooperative relationships with consumer, community, employee, and public interest groups.
· Responds to requests for information from the media
· [bookmark: _Hlk478721104]Assist with identifying ways to improve marketing communications with other areas of the business including B2B agency communications and recruitment drives in line with business objectives.
MARKETING AND COMMUNICATION SPCIALIST | Group of Brands (Bahrain)	Dec 2019-Till date
· Establishing a brand and a slogan that it would attract the attention
· Help organization forge an identity and promote it effectively
· Create a name and a package and means of distributions and timings and ways to promote the products 
· Establishing ways that can influence all phases of marketing, from design and distribution decisions to advertising and public relations messaging.

CONTENT MARKETER | (Bahrain)	Oct 2020-Till date
· Content creator and copy blogger, communicating with public through a compelling creative copy.
· Owning the business’s websites and blog sites, being responsible for ensuring that it has compelling content, navigation, structure/design, localization, and landing pages that will make the business’s content easily digestible by the audience.
· Playing a leading role in the management of both on-page SEO and off-page SEO analysis and execution; improving organic search engine performance and setting goals based on click through rates, conversions, and traffic.
· Research and analytics; conducting research and developing an understanding of the business’s industry, the business/product’s unique value proposition, and it’s the product’s market differentiators.

JOURNALIST | Group of channels (ABS Jordan/Sky news Dubai/On TV Egypt) freelancer	Feb 2012-July 2014
· News gathering information, write news pieces, and present the news in an honest and balanced manner. 
· Investigating and reporting on current events, also working on articles and features that update and influence public opinion.
· News editing and using findings to construct a well-written article without biases or prejudice to bring to the public eye.
· Broadcasting and news anchoring also Interviewing key persons (witnesses, sources etc.) to obtain more information
· Obtaining first-hand information by being present in happenings

RECRIUTER AND SENIOR FLIGHT ATTENDANT | (Gulf air-Bahrain)	Oct 2007-Jan2020
· Sourcing and screening candidates, coordinating the interview process, and facilitating offers and employment negotiations, all while ensuring candidates have a pleasant experience.
· Achieving staffing objectives by recruiting and evaluating job candidates; advising managers; and managing relocations and intern program. Establishes recruiting requirements by studying organization plans and objectives and meeting with managers to discuss needs. Obtaining first-hand information by being present in happenings
· Presenting emergency equipment and give instructions to passengers on how to use this equipment.
· Establishing rapport between junior and senior crew members, management and pilots, also communicating all the updates, notices and rules and regulations to team members.
· Reflecting the professional image and being a marketing tool for the company.


ENTREPRENEURSHIPS AND OTHER ACHIEVEMENTS	The lockdown year-2020
· Starting my own business in jewelry designing and jewelry making. Responsible for designing, packaging, branding, marketing, and distributing.
· Reached out for prospects and target market “niche”, by only social media platforms in the first 3 weeks, achieving by that brand awareness and being approached for business collaborations.
· Self-taught yoga/Pilates/other sports styles and teaching them in professional studios and fitness clubs as a freelancer.
· Life coaching and volunteer work i.e. mental health awareness and “how to take good care of your mental and psychological wellness during the covid-19 “campaigns in collaborations with social media influencers around the world.
· Hosting in collaboration and partnership with tour agencies and different brands to embrace a healthy lifestyle “together against covid-19”
· Connecting and approaching fellow marketing advisors and consultants around the world for virtual coffee chats by arranging mini zoom conferences and discuss the latest business and marketing trends and how to co-benefit by co-partnerships and collaborations.

SKILLS AND AREAS OF EXCELLENCE	
· Digital skills: windows OS , Mac OS , Microsoft office , website auditing 
· Language skills: Arabic, English ,French (excellent command)
· Communication, presentation, leadership, management skills.
· Designing, blogging, motivational Vlogging.

